Student Experiences
and Perceptions

The student ?roups that worked on the Smarter Lunchroom
ied successes from their projects during student
focus group interviews.

projects identi

“The chips used to be first. Now
they're behind the fruit. It
makes it easier to get to the
healthier foods instead of the
chips.”-Student

"Display and advertising, how it
looks and everything is improved
a lot since the previous years." -
Student

"Kinda made us feel
like we had a little
bit of a voice and

able to change
something.”-

Studen

"T think that putting posters up
for the little kids is making them
more excited for lunch. Or just
changing how the food looks
makes everyone want to eat w
more of the salad bar.” O
-Student

Food Service Director Experiences
and Perceptions

During phone interviews, most food service directors reported
positive experiences and perceptions with Smarter Lunchrooms.

“The whole concept is awesome. | mean | think
it's a great program.” -FSD
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9 Student Perceptions Improved After

Smarter Lunchroom Changes

Usually like the food served
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Lunch usually tastes good
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The food looks appealing ;
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Friends usually eat lunch '
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Student Identified
Changes After
Smarter Lunchroom
Modifications

Addition of Increase in Fruits &
Newly lilt;:a':]nesd Menu Posters & Murals Vegetables Offered

6 Most Common Lunchroom
Additions

After Smarter Lunchroom Changes

Creative
Names for
Iruit and

Colorful
Baskets to
Display Whole
Fruits

Posters and
Murals on
Lunchroom

Walls

Vegetables

_ % _ Signs to
school ol 1. YR Promote Milk,\
sletball Chocolate Milk g \ 6 LU0 .

displaying e e e 5 Salad Bar, and |
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