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Fast Facts on Diet & Obesity

Data from the National Health and Nutrition Examination Survey, 2009–2010 2, 3

• More than 2 in 3 adults are considered to be overweight or obese.

• More than 1 in 3 adults are considered to be obese.

• More than 1 in 20 adults are considered to have extreme obesity.

• About one-third of children and adolescents ages 6 to 19 are considered to be 

overweight or obese.

• More than 1 in 6 children and adolescents ages 6 to 19 are considered to be 

obese.
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10. Diet

Top Ten Biggest Worries

Source: Natural News 2013

1. Being Overweight

2. Getting Old

3. Lack of Savings / Financial Future

4. Overall Fitness

5. Overdrafts & Loans

6. Low Energy Levels

7. Credit Card Debt

8. Paying Rent / Mortgage

9. Job Security
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Traditional economic theory suggests that if 

decision makers are armed with all of the 

appropriate information and tools, they should make 

optimal decisions. 
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Consumer Debt is at an all-time high 

– Bloomberg 2014 (credit card and 

car loans) Consumer saving remains low

The National Institute on Retirement 

Security states that the median 

retirement account balance for savers 

aged 55-64 in 2013 was $76,381

$18,433
.

Knowledge not an indicator of behavior
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Behavioral economic theory suggests that 

informational issues represent only a subset of the 

impediments individuals can face on their paths to 

future financial well being. 
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Other Factors Affecting Behavior / Decision Making

Power of Anecdotal Evidence

• People more easily identify with a specific 

real person than with an “Abstract” 

average person

• People find another person more 

convincing than relevant statistics 

because often they don’t understand how 

to accurately interpret statistics. 

• Anecdotes invoke strong emotions which 

may alter individuals’ perceptions of risk.
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Other Factors Affecting Behavior / Decision Making

Simply Put – When the opportunity 

exists either to do something or to do 

nothing, people tend to do nothing.

86% Participation 

when automatic 

Versus

49% when required 

to enroll

65-87% of 

enrollees stuck 

with the default 

amount of 3%
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Other Factors Affecting Behavior / Decision Making

The relative value people assign to two or 

more payoffs at different points in time.
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Other Factors Affecting Behavior / Decision Making
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Other Factors Affecting Behavior / Decision MakingCombating “Human Nature”
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Combating “Human Nature”The Junior Achievement Approach
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Financial Literacy Entrepreneurship Work Readiness

Focus Areas

Education 

Development
Economic

Development

Youth

Development

To inspire and prepare young people to succeed in a global economy

Junior Achievement strives to increase the depth and scale of 

student impact through the delivery of a relevant, compelling 

and innovative portfolio of blended learning experiences

delivered by volunteer mentors.
Be financially 

responsible
Think and act  

entrepreneurially

Engage successfully in the 

21st century workforce

Junior Achievement USA Overview

Our Impact
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Solution:  K-12 Instruction

2

0
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Critical Issue Papers
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http:/studentcenter.ja.org



26



27

www.JAIowa.org
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1. Prepare Students to Earn a Living.

2. You cant’ spend more than you earn!

3. Save a portion of all earnings.

4. Use credit wisely.

5. Use insurance to protect your assets.
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